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NATURAL RUBBER
CULTIVATION
Natural rubber is used for most rubber band production due
to its superior elasticity. Most natural rubber plantations are
located in Southeast Asian countries. Rubber trees can only
thrive in hot, damp regions near the equator. Distinct from
the sap, latex serves as a protective agent, sealing over
wounds in the rubber tree’s bark. To “tap” the latex, rubber
harvesters cut a wedge in the bark without cutting into the
sap vessels. Latex oozes out and collects in a container
attached to the tree. An average rubber tree yields 19
pounds of rubber latex annually.

SYNTHETIC RUBBER
Synthetic rubber is a complex chemical compound that is
created by refining oil, coal or other hydrocarbons into
naphtha. The naphtha, a flammable liquid hydrocarbon
mixture, is then combined with natural gas to produce
monomers. Synthetic rubber (Polyisoprene) is petroleum-
based and lends itself to brighter colors and better adhesion
of ink for printed bands .  Synthetic rubber is also classified
as “non-latex”   making it a solution for the 3-5% of the
world population who are affected by latex allergy reactions.

MANUFACTURING METHODS
Rubber is received by Alliance in 75-pound blocks. It is
machine cut into small pieces and mixed in a Banbury mixer
with other ingredients that are needed to cure the rubber.
Pigments for color and other chemicals are added to
increase or diminish the elasticity of the resulting rubber
bands. The rubber is then milled and cut into strips. The
strips are fed into an extruding machine which forces the
rubber out in long hollow tubes. Many overseas competitors
use different processes   such as dipping and steam curing. 

CLICK ON THESE
LINKS FOR MORE
INFORMATION:

ALLIANCE'S PRODUCTION PLANT
HOT SPRINGS,  ARKANSAS

Rubber content is important but can also be a “red herring.”
The quality of a rubber band as well as the count per pound   
can be improved not only with rubber content, but also with
overall formulations and production methods. For instance,
a higher quality band is achievable with less rubber. A
typical user may not see any discernible difference between
our 53% rubber content and a 65% content from an inferior
method and formula. Adding to the confusion, the US Trade
Commission recently determined that overseas
manufacturers use “inconsistent methods of rubber content
calculation” and that there are “general industry
misperceptions and/or false portrayals of rubber content”
that are “inconsistent with rubber production.” For instance,
it is impossible to achieve a rubber band using 100% rubber
content, as other materials are needed to cure the band. The
most important thing to remember is that bands are offered
for sale on the basis of weight. However, they are used by
the each. A side-by-side comparison of functionality as well
as an evaluation of the real cost of each band is usually
required to determine the true value.

RUBBER CONTENT

The first rubber band was developed in
1843, when an Englishman named
Thomas Hancock sliced up a rubber
bottle. In 1845, Thomas Perry, patented
the rubber band and opened the first
rubber band factory. In 1923, William H.
Spencer founded Alliance Rubber
Company in Alliance, Ohio. The open ring
design was also patented by Alliance
Rubber Company in 1957. The open ring
style allows bands to be easily opened
with one hand. With this new design, the
speed of application increased 50
percent over the standard flat band. In
1969, Alliance Rubber Company installed
the world’s first Continuous Cure Band
Production Line with extremely high
production efficiencies.
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GLOSSARY OF TERMS

which is measured by pinching two ends of the band
together on a flat surface. The measurement from end to
end equals the flat length. 

1.  THE FLAT LENGTH

or the measurement across the band perpendicular to
the flat length. The wider the cut width the tighter the
hold.

2. THE CUT WIDTH

measured by placing your thumb inside the band and
pinching the portion between your thumb and forefinger,
usually measured with a Starrett Gauge.

3. WALL THICKNESS

HOW TO MEASURE
There are several hundred commonly used rubber band
sizes   with three dimensions to consider when measuring.

There are a number of terms  you need to be familiar with
when considering rubber bands.   Six important traits  are
used to describe the attributes of a rubber band:

or how hard a band snaps back: a tight band should snap
back forcefully when pulled, while a band made to secure
fragile objects would snap back more gently. Some
production methods allow for softer stretch rubber bands
that are more ergonomically correct and useful in reducing
carpal tunnel.

MODULUS:
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determines how far a band will stretch. The higher the
rubber content, the further it should stretch.

ELONGATION:

or whether a rubber band is strong enough to withstand
normal strain.

BREAK STRENGTH:

or the ability of the band to return to its original shape after
being stretched.

MEMORY:

the ability for the band to be used over time without
breaking, which is very dependent on the conditions and use
of the band. 

LONGEVITY:

or the number of bands in a pound.
COUNT PER POUND:
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Global   Rubber Bands are designed with the lowest amount
of rubber content to be our most competitive price per
pound. They offer a thick wall with a tight stretch but do not
guarantee a specific count-per-pound.

RUBBER BAND BASICS

Pale Crepe Gold  delivers the very best experience for
customers who require a band for repeat application and for
packaging pliable goods where the ultimate soft hold is most
important.
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GRADES OF RUBBER

Sterling  offers a soft hold and the best cost per rubber
band. They are ergonomically correct and offer a perfect
balance between elasticity and a firm hold.
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Advantage    is designed with a mid-range rubber content to
be a sturdy band with a firm stretch.

PALE CREPE GOLD

STERLING

ADVANTAGE

Grades of rubber bands are typically tied to rubber contents
from highest to lowest. For instance, there are four standard
grades of rubber bands produced by Alliance Rubber
Company in Hot Springs, AR.

GLOBAL

RAPIDLY RENEWABLE &
REUSABLE 
Natural rubber latex is a bio-based, rapidly renewable
resource. Rubber trees are not harvested and must be six
years old before tapping for rubber can begin. They are then
tapped for up to 28 years and help maintain the global
carbon balance in the atmosphere throughout their lifetime.
Both natural and synthetic rubber bands are typically reused
multiple times before ultimately being disposed of. This
makes them superior to single-use bundling alternatives.
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WHO ARE THEY? WHAT PRODUCTS DO THEY BUY? WHAT SIZES DO THEY BUY?

Mega Stationers Pale Crepe Gold™ • Sterling™ •  Brites® • Non-Latex™
Postal • Advantage™ • EPDM • SuperSize™

#64, 33, 117B, 19, 32, 16, 54, SuperSize™ (all sizes), 
84, 24, 18

Office Supply, Breakroom
& Facilities Advantage™ • Global™ • Sterling™ • Antimicrobial #64, 18, 33, 32, 117B, 10, 19

Office Product Wholesaler Sterling™ • Non-Latex™ • Pale Crepe Gold™
•  Advantage™ • EPDM • Antimicrobial #117B, 64, 33, 32, 19

School Supply
Exclusively Advantage™ • Brites® • Sterling™ #54, 33, 117B, 32, 18, 16, 19

Automotive, Aerospace, Medical,
Electronics, Construction Non-Latex™ • Antimicrobial • Advantage™ #117B, 32, 117A, 29, 31, 33, 19

Dry Cleaning, Laundry, & 
Sewing Supply Global™ • Advantage™ #32, 64, 33, 61, 19, 18, 10

Direct Mail & 
Commercial Printing Advantage™ • Postal • Sterling™ #64, SuperSize™ (17"), 117A, 18, 33, 32, 12

Gaming, Banking, & 
Casino Supply Pale Crepe Gold™ • Sterling™ • Advantage™ #64, 33, 82, 74, 84, 19

Live 
Animal Supply Sterling™ #9

Maintenance, 
Repair & Operators Advantage™ • Sterling™ #64, 33, 107

Paper & Packaging
Supply Postal • Advantage™ • Global™ #64, 33, Twine, 32, 16, SuperSize™ (all sizes), 117B 

62, Pallet Bands, 31, 19, 14, 10, 12, 107

Seafood - Aquaculture Sterling™ #8, 7

Textile Industry Pale Crepe Gold™ • Sterling™ #64 and Custom Sizes

Bait & Tackle Advantage™ • Thermoplastic Elastomer (TPE) #16, 7, 30, 64, 32, and Custom Sizes

Close Out Jumbo Mix Assorted Sizes

Drugstore Advantage™ #54 and 31

Gift, Novelty, & Souvenirs Advantage™ • Brites® #19, 31, 54, 117B, Custom Sizes, and Mail & Ship

General Merchandise Retailers Advantage™ • Jumbo Mix #32, 64, 54, 117B, 31

Hardware and Supply Advantage™ #54, 31, 32

Personal Care Sterling™ #8, 7

Tattoo, Body Modification
Supply Sterling™ #12, 8, 29, 7

Tie Dye Supply Sterling™ • Advantage™ #32, 33, 19

Tactical Supply Sterling™ •  EPDM Type 1 and Type 2 Parachute Bands, STRAC Bands

Newspaper Advantage™ • Sterling™ • Global™ #31, 32, 16, 18, 117B, 19

Floral & Tree Advantage™ • Thermoplastic Elastomer (TPE) #18, 10, 33, Custom Sizes, EPDM Anchor Bands, 
and ProTape®

Produce Industry Advantage™ • Sterling™ #63, ProTape®, 74, 81, 29, 62, 14, 16, 32

Government Sterling™ • Red Advantage™ #64, 33, 117B, 19, 32, 16, 18, 170
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WHERE ARE THE BUYERS & WHAT DO THEY BUY?
While this listing does not cover every business using rubber bands, it is a handy reference
point covering some of the more important categories. If you would like more information
on the use of rubber bands for a specific industry - please reach out to your sales
representative! 
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TARGET LUCRATIVE
MARKETS
Rubber bands are used by nearly every business in America.
They are a “bread and butter” item and are not only reliable
repeat business with existing customers, but can also serve
as a door-opener for other items in your portfolio. Buyers
for rubber bands are spread across several segments with
packaging, healthcare, education and government being the
top four areas for growth. Healthcare and education are
particularly lucrative because they operate as networks –
once you get into one school or hospital, it’s easier to
expand into the entire district or network of hospitals. Non-
latex products  are of particular interest. Many hospitals and
schools have adopted policies to reduce risks of latex allergy
reactions.

PROVIDE CUSTOM
OFFERINGS
Most all rubber band distributors offer standard bands. But
they don’t all provide custom, non-standard, semi-standard,
imprinted, or other specialty offerings. Alliance is the
premier manufacturer of custom size and color rubber bands
in the western hemisphere, if not the world. Alliance
produces thousands of unique skus of custom bands
annually. By expanding your product range, you’ll improve
your chances of winning more contracts across a variety of
industries and increase your share of wallet with clients and
prospects. Custom silicone band capabilities include but are
not limited to, attributes such as extreme high/low-
temperature tolerances, flame retardant, metal detectable,
as well as oil, UV, ozone, and steam resistant properties.
 

CERTIFICATIONS &
COMPLIANCES
Certain certifications can improve your client’s perceptions
of the product and also reduce the risks associated with a
lesser quality band. For example, Alliance is certified as a
Woman Owned Small Business. This status can help you
provide products for both U.S. government set-asides and
Fortune 500 diversity purchases. As a certified  
manufacturer, we can also help comply with the standards
for “Buy American” set-asides in conjunction with U.S.
government purchases. Our ISO status certifies our
management system, manufacturing process, service, and
documentation procedures for quality assurance. We also
have products that meet FDA requirements for direct food
contact, which can open agricultural and food service
opportunities.

Let’s face it. Most of your clients and
prospects probably view rubber bands as
a commodity product. The key to
growing your rubber band sales is to
change the prospect’s perception of
value. Advanced sales techniques rely on
identifying the implicit and explicit needs
of a client and ultimately providing them
with a solution to their problems.
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https://www.usitc.gov/publications/701_731/pub4770.pdf


EASE OF USE
Rubber band users prioritize efficiency, reliability, durability
and ease of use. Carpal Tunnel and other hand/wrist
ailments can be directly linked with the repetitive motions
of manual band application. Bands with a softer stretch, like
Pale Crepe Gold and Sterling, can help minimize workers
compensation expenses caused by repetitive banding. These
bands put less stress on the hands and wrist and therefore
can reduce the risk of Carpal Tunnel Syndrome or other
trauma disorders. Greater elasticity also means less
breakage. A rubber band user can obtain significant value
from a superior quality band vs. a lower quality band which
has a 10% breakage rate. 

What is the measurement of the object
the band is meant to go around?

How tight or soft does the customer need
the hold to be?

Is this a onetime need or will this be
ongoing business? If ongoing, get
forecasts of how much, how often.

Order quantities and packaging
preferences for boxes, bags, bulk, etc.

RIGHT RUBBER BAND
FOR THE RIGHT USE
It is helpful to consider that you are not selling a rubber
band. You are selling an application – the right band for the
right use. Once you know the use, it is important to know
whether the client is currently using a competitor’s band and
if so, the size, color and count per pound of the band.
Other considerations include:

BILL FOR VALUE
Why would clients pay more for quality rubber bands when
“other” bands are available from elsewhere at a lower price?
Because, by implementing these advanced sales techniques,
you will increase the customer’s perceived value. Don’t
cheat yourself, or your customer, by charging less than the
value of the products. A higher count per pound often
relates to a better value per band vs. a competitor’s band.
Couple this with the fact that many users can often “drop
back a size” to a smaller band with an even higher count per
pound due to superior elasticity and your client begins to
see an even greater value. There will always be someone
willing to offer bands for cheaper. So, tying these issues
directly back to your customer's pain points is the only way
to break your clients out of the commodity mind set. All
rubber bands are not created equal.

ADVANCED SALES
TECHNIQUES
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YOU care about the count per pound - because YOU WANT TO SAVE
MONEY ON YOUR RUBBER BANDS. In addition to a higher count per
pound, all grades of Alliance bands have a softer stretch and will stretch
farther. This means that you can drop back a size.  For example, if you
currently use a size 18 of an imported band, you can usually drop back to
a size 16 of Alliance bands, increasing the number of pieces per pound
even more, while maintaining the same amount of stretch.

In today's economy, it is more important than ever to make an intelligent
and informed buying decision. Workers prefer Alliance bands because of
the softer stretch and less breakage.  

IF YOU BUY RUBBER BANDS, THERE IS
SOMETHING YOU SHOULD KNOW...

I'M SAVING MONEY BY PAYING 0.25 LESS PER
POUND FOR THE IMPORT BAND. WHY WOULD
IT PAY FOR ME TO BUY QUALITY?

If you think a rubber band is a rubber band, think again. If you buy
that import band, you may be paying less per pound...but MORE
per band.

You may be buying bands by the pound, but YOU USE THEM BY THE
PIECE. If you buy just because that pound of bands is a few pennies
less per pound, you may be paying MORE PER BAND.

A POUND OF RUBBER BANDS IS A POUND OF
RUBBER BANDS. WHAT'S THE DIFFERENCE?
Content and specification.

CONTENT: Rubber bands are made from a mixture of pure rubber and
other bonding chemicals.  There is no such thing as a 100% pure rubber
band. In general, the higher the pure rubber content, the LIGHTER THE
RUBBER BAND. This means that you get a HIGHER COUNT PER
POUND. Clay filler is heavy- pure rubber is light. Additionally, clay will
cut down on your stretch or performance and may lead to breakage
problems.

SPECIFICATION: If you have a thicker cut width of the band or wall
thickness, you will have decreased count per pound and uniformity in
band performance, but a better stretch, and less breakage. A band is
only as strong as its weakest point.

WHO CARES ABOUT THE COUNT PER POUND? I
JUST WANT TO SAVE MONEY ON MY RUBBER
BANDS.

7



CUSTOM BANDS
Take your rubber band program to the next level by offering custom rubber
bands built to the application specific needs of your customer. Alliance can help
you create separation from your competitors with value and service not
available from any other band suppliers.

There are a few key questions to ask when trying to identify the right band for
your customer’s application. Alliance is always willing to visit directly with your
client if needed and refer them back to you for pricing.

IS YOUR CUSTOMER USING A
BAND FOR THE INTENDED
USE NOW?

If yes, be sure to get the size(s) and
color(s) they are using and request samples.

WHAT IS THE APPLICATION
AND WHAT TYPE OF
STRETCH IS REQUIRED?

Alliance can vary the stretch performance by the grade of rubber compound.

Firm Hold - Industrial Stretch with good memory (Advantage Grade)
Soft Hold - Easy stretch with enhanced memory (Sterling Grade)
Ultimate Soft Hold – For pliable goods (Pale Crepe Gold)

WHAT IS THE DIMENSION
AND CIRCUMFERENCE OF
THE BANDED OBJECT?

The stretch performance and /or bundling tension of the band can be adjusted by
changes to the wall thickness or cut width of the band. Flat lengths can range from ¾
inch up to 10 inches. (Note: Alliance also carries a wide variety of heavy-duty rubber
bands for bigger jobs – ranging from 12” flat length to 112” circumference).

DOES THE CUSTOMER NEED A
SPECIFIC COLOR OR
COLORS?

Alliance offers a remarkable palette of standard colors and can accomplish uncoated
PMS color matching (+/- one shade). Color matching is subject to factory approval and
minimum order quantities of 450lbs.

DOES YOUR CUSTOMER
REQUIRE EITHER NATURAL
LATEX RUBBER OR
SYNTHETIC (NON-LATEX)
RUBBER?

Alliance can provide synthetic rubber bands in:

Polyisoprene: Offers brighter color capabilities.
EPDM: Resilient to UV, heat, ozone, weather and age
Flex: Thermoplastic elastomer with many rubber band characteristics and an
exceptionally high band count per pound

WHAT IS THE EXPECTED
ORDER QUANTITY (EACHES,
POUNDS, KILOGRAMS,
LINEAR FEET, ETC.)

Many custom bands can be ordered in as little as 50-pound minimum quantities.
Larger orders will enjoy greater manufacturing efficiencies and more attractive pricing

HOW ARE THESE BANDS TO
BE PACKAGED? (BOXES,
POLY BAGS, BULK, ETC.)

Depending on band size and order quantity, Alliance can tailor the packaging to suit
the client’s needs.

Poly Bags: From 2 ounces to 5 pounds
Boxes: ¼ pound and 1 pound
Bulk: 25/20-pound cases, 5lb bags

IS THIS A ONE-TIME NEED OR
WILL THIS BE ONGOING
BUSINESS?

If ongoing, please request a forecast
for how much, how often.

8



EXISTING ACCOUNTS

Every company uses rubber bands and they’re not all for
office use. Once you have established your client’s needs,
address other ways you can grow their business. Facility and
maintenance, packaging, healthcare, shipping and receiving,
food service, produce and floral, Jan/San, ad specialty, dry
cleaning and laundry services  are just a few of the other
segments using rubber bands. 

SPECIALIZE IN YOUR
TARGET MARKETS
Traditional opportunities for rubber band sales have
declined, leaving distributors looking to other markets with
unique requirements and needs. Bring your customers new
ideas. Are there areas where the original scope isn’t the
optimal solution? Do you see opportunities to take their
rubber band program to a higher level with custom pantone
color matching, imprinting, non-latex formulations, etc?
Your clients are looking to you to be the rubber band expert
– by bringing new ideas to the table, you’ll boost their
perception of value. 

FOCUS ON YOUR PROSPECTS
BIGGEST CHALLENGE

When you have your prospect talking about their business
challenges, objectives and outcomes, it puts you in a
position of strength and control in that individual selling
situation. Many prospects may object on the basis of price
per pound, but what good is a cheaper price if they are
receiving a lesser count per pound, with higher breakage,
sub-standard service and lower quality? In most cases,
Alliance’s superior process and formulations allow you to
offer a smaller band than the competition for the same
application. This results in a higher yield per pound and a
lower cost per band for the customer. 

Acquiring a new customer costs 25 times
more than retaining a current one. The
best way to boost profits immediately
and in the long term is to make sure and
present Alliance Rubber Bands to the
customers you already have. Here are
the best practices to help you retain and
win the rubber band business.

INTRO
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PARTNER WITH THE BEST IN
CLASS MANUFACTURER
You know your ability to provide great products depends in
part on the quality of the manufacturer. Your prospects
know this too. By partnering with a best-in-class rubber
band manufacturer, you demonstrate to prospects that you
provide superior products. This is especially important in
industries with high standards for quality. For instance,
Alliance helped to set the federal specification AA-131-B  
for size, count, length, strength, elongation and set. 

COMMUNICATE COMPETITIVE
ADVANTAGE
This may sound obvious, but if you provide superior
products, have a highly reputable manufacturing partner,
and can meet your customers’ needs better than others,
make sure your prospects know about it. Today’s market is
highly competitive, and unfortunately, a lot of competition
comes from low cost import products from China and
Thailand that are engaged in unfair trade practices. But a
race to the bottom pricing strategy is not a sustainable
business model. It will put a pinch on you, your staff and
your operations. Instead, grow your business with these
strategies without discounting prices. 

GUARANTEE
Finally, make it easier for prospects to say “yes.” One way to
do this is to communicate that your rubber bands are
manufactured by a company that stands behind its products.
This will help you move out of the commodity category and
into the value-added category and it won’t cost you
anything at all.

HOW TO WIN NEW
RUBBER BAND

ACCOUNTS
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Since the arrival of the Alliance Rubber Band in 1923, these
simple stretchy loops of rubber have become a ubiquitous
mainstay in offices, homes, schools, and everywhere in
between. A true American success story, Alliance Rubber
Company owes its beginning to the ingenuity of one man -
William H. Spencer, who left his Franklin, Kentucky home in
1904 at the age of 13. Traveling by rail to seek adventure,
he found himself in Alliance, Ohio in 1917 with less than $3,
and began working for the Pennsylvania Railroad. Six years
later, on March 7, 1923, he obtained a few Goodyear inner
tubes and cut the bands by hand in his basement where he
founded Alliance Rubber Company. After almost a century,
Alliance is still a family-owned business with a rich and
distinctive heritage. What started as a simple, practical, and
reliable solution for everyday life has been transformed into
a multi-faceted collection of products and tools designed for
“Holding Your World Together.”

A STRONG MANUFACTURING
HISTORY

COMMITMENT TO QUALITY
Alliance Rubber is an ISO certified manufacturer providing
innovative, quality products at competitive prices and we
support what we sell with exceptional customer service. We
provide opportunities for empowerment and self-
improvement in a safe working environment for our team
members.

OUR CULTURE
We value our people and customers before profits. Many
companies show a keen interest in quarterly earnings and
view their people as head-counts. We believe in nurturing
and training our team members, and 95% of our managers
have been promoted from entry-level positions. We are
committed to improving the lives and opportunities of our
team members. Our corporate culture values teamwork,
collaboration, accountability, honesty, integrity, loyalty,
fairness, and personal growth.  We treat our distributor
network well. Distributors who feel valued, work harder and
stay around longer, which is why we have enjoyed such
long-lasting success.

Alliance is a Woman Owned Small
Business, ISO Certified, Arkansas-based
business headquartered in Hot Springs,
Arkansas with a diverse workforce that
provides faster lead times that won’t
complicate supply chains or require
burdensome inventory investments. Our
quality is known worldwide with
distributors in over 60 countries.
Customers of our products enjoy fresher
stock, faster service, better fill rate, and
consistent top quality. Partner with
Alliance Rubber Company and get these
valuable benefits.

INTRO

WHAT A PARTNERSHIP 
WITH ALLIANCE

PROVIDES

ALLIANCE'S FOUNDER
WILLIAM H. SPENCER
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OUR COMMITMENT TO U.S.
MANUFACTURING
In late 2017, Alliance Rubber Company petitioned the
federal government to penalize foreign rubber band makers
who sell their products in the United States for far less than
the normal value set by U.S. trade laws. Tariffs were
subsequently levied against China and Thailand in response
to the “dumping” of cheap, and often inferior rubber bands.
Since 1923, we have fought hard to maintain our
competitive advantage. We are unapologetic in our pursuit
to create a level playing field on which US Manufacturers
can compete.

INNOVATION
MILESTONES

1923
Founded by William Spencer in
Alliance, Ohio when he began
slicing reject inner tubes into
rubber bands.
1944
Production plant in Hot
Springs, Arkansas opens.
1957
Invented and patented the
world’s first Open-Ring design,
which set the world standard
for efficiency and ease of
application.
1969
The world's first continuous
cure band production line was
installed in our Alliance, Ohio
plant.
1986
The world's first imprinted Ad
Bands revolutionized
wearable marketing and now
range from a wide variety of
rings and wristbands to the
huge, four-color digital-photo-
imprinted, exercise Resistor
Strip™.

1993
Awarded the Blue Chip
Enterprise Award from the
U.S. Chamber of Commerce.
1998
Added a specialty line of
mailing, shipping & packaging
supplies to complement our
packing and organizing
offerings.
2012
Awarded for Excellence in
Innovation from the U.S.
Department of Commerce's
National Institute of
Standards and Technology.
2013
Made in USA Certified's
Product Innovation of the
Year.
2016
Better Business Bureau's
Torch Award for Ethics.
2018
Official launch of ARCO®  
Silicone

1988
Opened Salinas, CA division.

2019
Introduced Banding Machine
for Seafood Industry
2020
Introduced Brand-It™ Custom
Hang Tags
Manufactured Rubber Strips for
PPE

2022
Awarded the "Best Large
Company to Work For in
Garland County"
2023
Celebrated 100 Years of
Manufacturing

2021
Governor's Award for
Excellence in Global Trade
During a Pandemic



In many industries, like healthcare and food service,
compliance isn’t a nice-to-have, it’s an absolute must. The
FDA can hand out big penalties on products that are
mislabeled as “compliant with food contact standards” or
miscategorized as “latex free.” These are just two examples
among many. Alliance is an expert on these and other
complex compliance requirements, such as Prop 65, and we
can easily provide the necessary documentation for your
customer’s records.

INDUSTRY EXPERTS

SOCIAL RESPONSIBILITY
Corporate social responsibility has emerged as a major
factor influencing consumer purchases, employment
decisions, and more. Alliance Rubber Company takes its
responsibility in the local, national, and global community
very seriously. We have an obligation to our neighbors, our
coworkers, our children, and ourselves to leave the earth in
the best condition possible. Being environmentally
conscientious, coupled with our efforts to reduce water and
chemical usage and save energy, position us as the world
leader in socially responsible rubber band manufacturing.

WHAT A PARTNERSHIP 
WITH ALLIANCE

PROVIDES

SUPERIOR MANUFACTURING
CAPABILITIES
Alliance quality control standards can ensure up to a 750%
elongation before reaching the breakpoint. Alliance’s high
rubber content, along with superior manufacturing methods
and rubber band formulations, add extra protection from
normal wear and tear.

ALLIANCE RUBBER COMPANY
CELEBRATING 100 YEARS OF AMERIAN

MANUFACTURING IN 2023
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REFERRAL PROGRAM
Referrals are likely the second most effective source of
growing your rubber band business. This is why Alliance
offers a referral program and online distributor locator to
help funnel interest to our distributor network. Alliance
Rubber Company does not sell direct to consumers and
instead relies on the extensive and knowledgeable network
of our Business Partners.

FAMOUS RUBBER
BANDS

The Brites® Pic-Pac adorns
Tommy Lee Jones' desk in the
movie "The Fugitive."

In the movie "Memphis Belle,"
the airman has a trusted rubber
band.

Neil Armstrong, the first man on
the moon, secured his gear with
Alliance Rubber bands.

The movie "Wall Street: Money
Never Sleeps" shows File Bands
holding Michael Douglas' files
together when he leaves prison.

In the movie "Lone Survivor"
you will frequently see our
crepe parachute bands used by
the Seals on their LBE - Load
Bearing Equipment - around
their shoulders and upper body
to silence and secure their gear.

1

1
CLICK HERE

DISTRIBUTOR LOCATOR

CLICK ON THE
LINK FOR MORE
INFORMATION:

https://www.rubberband.com/distribution/
https://www.rubberband.com/product-category/industrial-products/printed-products/


2
CLICK HERE

TRAINING / SALES COLLATERAL

3
CLICK HERE

A+ CONTENT

4
CLICK HERE

CUSTOM MATERIALS

There’s nothing that works better than product sampling to
help consumers better understand our products. It is a
powerful first step in getting a consumer to try our bands
for the first time or switch from a competitor. It can also be
your first step in creating an emotional connection between
your company and your prospect. Alliance produces 400
standard and 4,000 custom bands. Our sales staff welcomes
the opportunity to provide samples and assist you with
determining the best band to meet your customer’s needs. 

SAMPLING

ONGOING TRAINING AND
SALES COLLATERAL
Training and sales collateral  fulfill two key roles. It can build
your brand as a distributor and provide answers to the
client’s questions. Alliance offers A+ content, high-quality
images, and video to use on your e-commerce websites that
will optimize your website for rubber-band-related searches
and help you capture more online sales. More than 60% of
buyers start their vendor search online. Take charge of your
digital presence so that the first impression you make is a
good one. Alliance also provides sell sheets, links, images,
data sheets, etc. that can be customized with your
company’s contact information. We gladly offer in-person or
teleconference training for your entire sales team. Call your
regional rep today. 

WHAT A PARTNERSHIP 
WITH ALLIANCE

PROVIDES

GET IN TOUCH
If you’d like to know more about conquering the challenges
affecting your rubber bands business and how to thrive in
today’s marketplace, please get in touch. We’re here to help.

LOCATE A REP
Visit www.rubberband.com/dealers-distributors/sales-reps-
regions
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2

3

4

ADDRESS:
210 Carpenter Dam Rd. 
Hot Springs, AR 71901

PHONE:
Local: 501.262.2700
Toll Free: 800.626.5940

WEBSITES:
www.RubberBand.com  
www.LigasdeHule.com
www.ARCOSilicone.com
www.AdBands.com

ISO
9001:2015

CLICK ON THESE
LINKS FOR MORE
INFORMATION:

SINCE 1923
HOLDING YOUR WORLD TOGETHERHOLDING YOUR WORLD TOGETHER

RUBBERBAND.COM

CERTIFIED

C

O M P A N Y

ISO
9001:2015

https://www.rubberband.com/training-sales-collateral/
https://reseller.spexaccess.net/portal/register.get?action=manufacturerInvite&referrerId=288
mailto:mahitt@alliance-rubber.com
https://www.rubberband.com/distribution/sales-reps-regions/
https://www.rubberband.com/distribution/sales-reps-regions/


8 7/8" 1/16"

10 1-1/4" 1/16"

12 1-3/4" 1/16"

14 2" 1/16

16 2-1/2" 1/16"

18 3" 1/16"

19 3-1/2" 1/16"

27 1-1/4" 1/8"

30 2" 1/8"

31 2-1/2" 1/8"

32 3" 1/8"

33 3-1/2" 1/8"

54 A S S O R T E D  S I Z E S   

57 1-3/4" 1/4"

62 2-1/2" 1/4"

63 3" 1/4"

64 3-1/2" 1/4"

73 3" 3/8"

74 3-1/2" 3/8"

82 2-1/2" 1/2"

84 3-1/2" 1/2"

94 3-1/2" 3/4"

105 5" 5/8"

107 7" 5/8"

117A 7" 1/16"

117B 7" 1/8"

ULTIMATE ELONGATION
PERMANENT SET

SPECIFIC GRAVITY

DUROMETER

SIZE CHART
RUBBER BAND

7455 7100 5200

5300 5000 3630

3775 3400 2500

3300 3100 2250

2630 2300 1800

2205 1900 1480

1890 1700 1250

N/A 2400 N/A

1635 1500 1150

1300 1200 850

1075 950 700

920 850 600

N/A N/A N/A

N/A 750 N/A

635 600 450

N/A N/A 380

445 425 320

360 320 240

320 275 200

340 300 230

200 210 150

N/A 140 N/A

95 70 60

60 50 40

600 500 400

300 250 200

775% 750% 700%
7% 10% 13%

.99 1.12 1.26

35 42 45

Width

The mid-range rubber content makes this
the rubber band for everyday use. It is ideal
for office, home, and industrial applications.
With a higher tensile strength and good,
firm stretch it is the perfect band for
industrial applications. 

Length

STANDARD LINE SPECIFICATIONS CHART*

*Not all sizes are standard in all compounds/colors

Size # Length Width

Approximate Rubber Band Count Per Pound (CPP)
For Natural Crepe Color

The rubber band with the highest
percentage of rubber content and the
greatest number of pieces per pound.
Superior rubber content makes this the
gold standard of rubber bands – softest on
hands, papers, and products.

The high percentage of rubber content and
excellent count per pound makes these
rubber bands the best value. This band
provides the ideal combination of reliable
hold and cost-per-band savings.

Approximate Count Per Pound: The approximate number of natural crepe color bands per pound. The
Alliance manufacturing process often allows users to drop back a size from a similar import product, resulting
in savings to you of more bands per pound and less cost per band.

DEFINITIONS:

Ultimate Elongation: Elongation at the point of failure.

Permanent Set: After a rubber band has been stretched, it will typically come to rest at a longer length than
before it was stretched. This is expressed as a percent of the original length of the band.

Specific Gravity: The ratio of the density (weight) of a substance to the density of water.

Durometer: Measure of the hardness of non-metallic materials or "resistance to indentation."

Pale Crepe Gold Sterling Advantage

HOLDING YOUR WORLD TOGETHER
SINCE 1923

RUBBER BAND
UNIVERSITY

Learn everything there
is to know about rubber
bands at Rubber Band
University!

CVISIT RUBBERBAND.COM

WANT TO LEARN
MORE?
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https://bit.ly/3UYy9mU
https://www.rubberband.com/rubber-band-university/
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The Gold Standard of Bands

RUBBER BANDS
PALE CREPE GOLD

Best Value

RUBBER BANDS
STERLING

Every Day Reliability

RUBBER BANDS
ADVANTAGE® ® ®

C
U

T 
W

ID
TH

FLAT LENGTH

STANDARD ITEMS
ACTUAL SIZE



7/8"

2 "

3  "

4  "

5  "

7  "

1      "1/4

1      "1/2

1      "3/4

2       "1/2

3       "1/2

B A N D  W I D T H S

1/16" 1/8" 1/4" 3/8" 1/2" 5/8" 3/4"

Have you already found the perfect band, but aren't sure of the exact size?
Or, do you already know the measurements, but are unsure of the item
number? Use the sizing chart below! Just lay the flattened band across the
yellow rectangles until you find the one that matches.

Measured by pinching two ends of the band together on a flat surface. The
measurement from end to end equals the flat length. 

1. THE FLAT LENGTH

This is the measurement across the band perpendicular to the flat length. The
wider the cut width the tighter the hold.

2. THE CUT WIDTH

Measured by placing your thumb inside the band and pinching the portion between
your thumb and forefinger. This is usually measured with a Starrett Gauge.

3. WALL THICKNESS

B A N D  
L E N G T H S

22 MM | SIZE: 8

31 MM | SIZES: 10, 27

38 MM | SIZE: 11

44 MM | SIZES: 12, 29

50 MM | SIZES: 14, 30, 61, 71, 81

63 MM | SIZES: 16, 31, 62, 72, 82, 92

76MM | SIZES: 18, 32, 63, 73, 83, 93

88 MM | SIZES: 19, 33, 64, 74, 84, 94

101 MM | SIZE: 85

127 MM | SIZE: 105

77 MM | SIZES: 107, 117-A, 117-B

SIZES: 8, 10, 11,
12, 14, 16, 18, 19,

117-A

SIZES: 27, 29, 30,
31, 32, 33, 117-B 

SIZES: 
61, 62, 63, 64

SIZES: 
71, 72, 73, 74 

SIZES: 
81, 82, 83, 84, 85

SIZES: 
105, 107

SIZES: 
92, 93, 94

Ask your Alliance Representative if a standard size in a softer-
stretch compound could meet the same needs!

PRO TIP:

CHOOSING THE PROPER SIZE

If you're in need of a specific size not listed among
these standard items, we offer a variety of custom

sizes

HOW TO MEASURE
There are several hundred commonly used rubber band sizes with three
dimensions to consider when measuring.

DON'T SEE THE SIZE YOU NEED?
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https://www.rubberband.com/products/product_categories/13/printed-products


STANDARD
SILICONE

Withstands Broad Range of Temps &
Weatherability, Moisture/Steam/Oil/
Resistant with Electrical Insulation
Properties

Industrial Needs, Electrical Wiring,
Automotive, Machinery, Consumer
Electronics

Clear, Custom PMS
Colors

NaturalHighest Rubber Content, Highest
Count per Pound, Softest Stretch,
Longest Lasting

Repeat Application, Package and
Bundling

PALE CREPE GOLD

High Rubber Content, Best Value, Soft
Stretch, Reliable Hold

Repeat Application, Cost per Band
Savings

STERLING Natural, Red, Blue, Green

Mid-Range Rubber Content, Good
Band Count per Pound, Firm Stretch

Everyday Home & Office, Industrial
Applications

ADVANTAGE Natural, Red, Blue, Green,
Cyan, Pink, Purple

NON-LATEX Premium Synthetic Rubber, Soft, Easy
Stretch, Color-Coded for Identification

Health Care Applications, Sterlizing with
Autoclave & Irradiation in labs

Bright Orange, Cyan,
Blue, Yellow, Lime,
Purple, Pink

NON-LATEX
ANTIMICROBIAL

Same Attributes as Non-Latex Plus
Inhibits Growth of Fungi

Home, School, Workplace and Health
Care Facilities, Sterilizing with Autoclave
& Irradiation in Labs

Cyan

FLEX Thermoplastic Elastomer, Soft, Easy
Stretch, Exceptionally High Count per
Pound

Upscale Packaging, Color-Coding
Products, Custom Printing

Clear, Glow-in-the-dark,
Custom PMS Colors

We have a wide array of items available as standard products. Sometimes,
however, there is a need for a band that can go above and beyond those standard
products. Such as bands for those with latex allergies or bands to withstand
extreme temperatures. If that's the case, your first step is to determine the proper
compound.

CHOOSING THE PROPER COMPOUND

COMPOUNDS ATTRIBUTES IDEAL FOR COLOR

Match the color of this box with the color of the attached samples!

CUSTOM SILICONE Attributes Such As: Extreme Temps for
Long Periods of Time, Flame-
Retardant, Flex Fatigue Resistance,
Radiation Resistance, etc.

Extreme Environments, Food Handling &
Processing, Aerospace & Engineering,
Agricultural, and much more!

Clear, Custom PMS
Colors
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X-TREME EPDM Ethylene Propylene Diene Monomer
Formula, UV/Ozone/Weather/Age
Resistant, Tight Stretch, Heavy Wall

All-Weather Durability, Indoor &
Outdoor Use, Industrial Applications,
Active & Archival Filing, Catalogs &
Magazines, Rugged Applications

Black, Lime, Camo
Imprint, Custom PMS
Colors



ALLIANCE RUBBER COMPANY
P: 800.626.5940 | 501.262.2700
www.RUBBERBAND.com | sales@alliance-rubber.com

03.26
ms
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	NATURAL RUBBER CULTIVATION
	Natural rubber is used for most rubber band production due to its superior elasticity. Most natural rubber plantations are located in Southeast Asian countries. Rubber trees can only thrive in hot, damp regions near the equator. Distinct from the sap, latex serves as a protective agent, sealing over wounds in the rubber tree’s bark. To “tap” the latex, rubber harvesters cut a wedge in the bark without cutting into the sap vessels. Latex oozes out and collects in a container attached to the tree. An average rubber tree yields 19 pounds of rubber latex annually.


	INTRO
	The first rubber band was developed in 1843, when an Englishman named Thomas Hancock sliced up a rubber bottle. In 1845, Thomas Perry, patented the rubber band and opened the first rubber band factory. In 1923, William H. Spencer founded Alliance Rubber Company in Alliance, Ohio. The open ring design was also patented by Alliance Rubber Company in 1957. The open ring style allows bands to be easily opened with one hand. With this new design, the speed of application increased 50 percent over the standard flat band. In 1969, Alliance Rubber Company installed the world’s first Continuous Cure Band Production Line with extremely high production efficiencies.
	SYNTHETIC RUBBER
	Synthetic rubber is a complex chemical compound that is created by refining oil, coal or other hydrocarbons into naphtha. The naphtha, a flammable liquid hydrocarbon mixture, is then combined with natural gas to produce monomers. Synthetic rubber (Polyisoprene) is petroleum-based and lends itself to brighter colors and better adhesion of ink for printed bands .  Synthetic rubber is also classified as “non-latex”   making it a solution for the 3-5% of the world population who are affected by latex allergy reactions.

	MANUFACTURING METHODS
	Rubber is received by Alliance in 75-pound blocks. It is machine cut into small pieces and mixed in a Banbury mixer with other ingredients that are needed to cure the rubber. Pigments for color and other chemicals are added to increase or diminish the elasticity of the resulting rubber bands. The rubber is then milled and cut into strips. The strips are fed into an extruding machine which forces the rubber out in long hollow tubes. Many overseas competitors use different processes   such as dipping and steam curing.

	RUBBER CONTENT
	Rubber content is important but can also be a “red herring.” The quality of a rubber band as well as the count per pound   can be improved not only with rubber content, but also with overall formulations and production methods. For instance, a higher quality band is achievable with less rubber. A typical user may not see any discernible difference between our 53% rubber content and a 65% content from an inferior method and formula. Adding to the confusion, the US Trade Commission recently determined that overseas manufacturers use “inconsistent methods of rubber content calculation” and that there are “general industry misperceptions and/or false portrayals of rubber content” that are “inconsistent with rubber production.” For instance, it is impossible to achieve a rubber band using 100% rubber content, as other materials are needed to cure the band. The most important thing to remember is that bands are offered for sale on the basis of weight. However, they are used by the each. A side-by-side comparison of functionality as well as an evaluation of the real cost of each band is usually required to determine the true value.


	RUBBER BAND BASICS
	HOW TO MEASURE
	There are several hundred commonly used rubber band sizes   with three dimensions to consider when measuring.
	1. THE FLAT LENGTH
	which is measured by pinching two ends of the band together on a flat surface. The measurement from end to end equals the flat length.

	2. THE CUT WIDTH
	or the measurement across the band perpendicular to the flat length. The wider the cut width the tighter the hold.

	3. WALL THICKNESS
	measured by placing your thumb inside the band and pinching the portion between your thumb and forefinger, usually measured with a Starrett Gauge.


	GLOSSARY OF TERMS
	There are a number of terms  you need to be familiar with when considering rubber bands.  Six important traits  are used to describe the attributes of a rubber band:
	MODULUS:
	or how hard a band snaps back: a tight band should snap back forcefully when pulled, while a band made to secure fragile objects would snap back more gently. Some production methods allow for softer stretch rubber bands that are more ergonomically correct and useful in reducing carpal tunnel.

	ELONGATION:
	determines how far a band will stretch. The higher the rubber content, the further it should stretch.

	BREAK STRENGTH:
	or whether a rubber band is strong enough to withstand normal strain.

	MEMORY:
	or the ability of the band to return to its original shape after being stretched.

	LONGEVITY:
	the ability for the band to be used over time without breaking, which is very dependent on the conditions and use of the band.

	COUNT PER POUND:
	or the number of bands in a pound.

	RUBBER BAND BASICS

	GRADES OF RUBBER
	Grades of rubber bands are typically tied to rubber contents from highest to lowest. For instance, there are four standard grades of rubber bands produced by Alliance Rubber Company in Hot Springs, AR.
	PALE CREPE GOLD
	Pale Crepe Gold  delivers the very best experience for customers who require a band for repeat application and for packaging pliable goods where the ultimate soft hold is most important.

	STERLING
	Sterling  offers a soft hold and the best cost per rubber band. They are ergonomically correct and offer a perfect balance between elasticity and a firm hold.

	ADVANTAGE
	Advantage    is designed with a mid-range rubber content to be a sturdy band with a firm stretch.

	GLOBAL
	Global   Rubber Bands are designed with the lowest amount of rubber content to be our most competitive price per pound. They offer a thick wall with a tight stretch but do not guarantee a specific count-per-pound.


	RAPIDLY RENEWABLE & REUSABLE
	Natural rubber latex is a bio-based, rapidly renewable resource. Rubber trees are not harvested and must be six years old before tapping for rubber can begin. They are then tapped for up to 28 years and help maintain the global carbon balance in the atmosphere throughout their lifetime. Both natural and synthetic rubber bands are typically reused multiple times before ultimately being disposed of. This makes them superior to single-use bundling alternatives.

	WHERE ARE THE BUYERS & WHAT DO THEY BUY?
	While this listing does not cover every business using rubber bands, it is a handy reference point covering some of the more important categories. If you would like more information on the use of rubber bands for a specific industry - please reach out to your sales representative!
	WHO ARE THEY?
	WHAT PRODUCTS DO THEY BUY?
	WHAT SIZES DO THEY BUY?
	Mega Stationers
	Pale Crepe Gold™ • Sterling™ •  Brites® • Non-Latex™ Postal • Advantage™ • EPDM • SuperSize™
	#64, 33, 117B, 19, 32, 16, 54, SuperSize™ (all sizes),  84, 24, 18
	Office Supply, Breakroom & Facilities
	Advantage™ • Global™ • Sterling™ • Antimicrobial
	#64, 18, 33, 32, 117B, 10, 19
	Office Product Wholesaler
	Sterling™ • Non-Latex™ • Pale Crepe Gold™ •  Advantage™ • EPDM • Antimicrobial

	#117B, 64, 33, 32, 19
	School Supply Exclusively
	Advantage™ • Brites® • Sterling™

	#54, 33, 117B, 32, 18, 16, 19
	Automotive, Aerospace, Medical, Electronics, Construction
	Non-Latex™ • Antimicrobial • Advantage™

	#117B, 32, 117A, 29, 31, 33, 19
	Dry Cleaning, Laundry, &  Sewing Supply
	Global™ • Advantage™
	#32, 64, 33, 61, 19, 18, 10
	Direct Mail &  Commercial Printing
	Advantage™ • Postal • Sterling™
	#64, SuperSize™ (17"), 117A, 18, 33, 32, 12
	Gaming, Banking, &  Casino Supply
	Pale Crepe Gold™ • Sterling™ • Advantage™
	#64, 33, 82, 74, 84, 19
	Live  Animal Supply
	Sterling™
	#9
	Maintenance,  Repair & Operators
	Advantage™ • Sterling™
	#64, 33, 107
	Paper & Packaging Supply
	Postal • Advantage™ • Global™
	#64, 33, Twine, 32, 16, SuperSize™ (all sizes), 117B  62, Pallet Bands, 31, 19, 14, 10, 12, 107
	Seafood - Aquaculture
	Sterling™
	#8, 7
	Textile Industry
	Pale Crepe Gold™ • Sterling™
	#64 and Custom Sizes
	Bait & Tackle
	Advantage™ • Thermoplastic Elastomer (TPE)
	#16, 7, 30, 64, 32, and Custom Sizes
	Close Out
	Jumbo Mix
	Assorted Sizes
	Drugstore
	Advantage™
	#54 and 31
	Gift, Novelty, & Souvenirs
	Advantage™ • Brites®
	#19, 31, 54, 117B, Custom Sizes, and Mail & Ship
	General Merchandise Retailers
	Advantage™ • Jumbo Mix

	#32, 64, 54, 117B, 31
	Hardware and Supply
	Advantage™
	#54, 31, 32
	Personal Care
	Sterling™
	#8, 7
	Tattoo, Body Modification Supply
	Sterling™
	#12, 8, 29, 7
	Tie Dye Supply
	Sterling™ • Advantage™
	#32, 33, 19
	Tactical Supply
	Sterling™ •  EPDM
	Type 1 and Type 2 Parachute Bands, STRAC Bands
	Newspaper
	Advantage™ • Sterling™ • Global™

	#31, 32, 16, 18, 117B, 19
	Floral & Tree
	Advantage™ • Thermoplastic Elastomer (TPE)
	#18, 10, 33, Custom Sizes, EPDM Anchor Bands,  and ProTape®
	Produce Industry
	Advantage™ • Sterling™
	#63, ProTape®, 74, 81, 29, 62, 14, 16, 32
	Government
	Sterling™ • Red Advantage™

	#64, 33, 117B, 19, 32, 16, 18, 170
	OFFICE SUPPLY

	INDUSTRIAL / COMMERCIAL
	RETAIL / MASS MARKET
	NP
	AG
	GOV

	ADVANCED SALES TECHNIQUES

	INTRO
	TARGET LUCRATIVE MARKETS
	Let’s face it. Most of your clients and prospects probably view rubber bands as a commodity product. The key to growing your rubber band sales is to change the prospect’s perception of value. Advanced sales techniques rely on identifying the implicit and explicit needs of a client and ultimately providing them with a solution to their problems.
	Rubber bands are used by nearly every business in America. They are a “bread and butter” item and are not only reliable repeat business with existing customers, but can also serve as a door-opener for other items in your portfolio. Buyers for rubber bands are spread across several segments with packaging, healthcare, education and government being the top four areas for growth. Healthcare and education are particularly lucrative because they operate as networks – once you get into one school or hospital, it’s easier to expand into the entire district or network of hospitals. Non-latex products  are of particular interest. Many hospitals and schools have adopted policies to reduce risks of latex allergy reactions.

	PROVIDE CUSTOM OFFERINGS
	Most all rubber band distributors offer standard bands. But they don’t all provide custom, non-standard, semi-standard, imprinted, or other specialty offerings. Alliance is the premier manufacturer of custom size and color rubber bands in the western hemisphere, if not the world. Alliance produces thousands of unique skus of custom bands annually. By expanding your product range, you’ll improve your chances of winning more contracts across a variety of industries and increase your share of wallet with clients and prospects. Custom silicone band capabilities include but are not limited to, attributes such as extreme high/low-temperature tolerances, flame retardant, metal detectable, as well as oil, UV, ozone, and steam resistant properties.

	CERTIFICATIONS & COMPLIANCES
	Certain certifications can improve your client’s perceptions of the product and also reduce the risks associated with a lesser quality band. For example, Alliance is certified as a Woman Owned Small Business. This status can help you provide products for both U.S. government set-asides and Fortune 500 diversity purchases. As a certified  manufacturer, we can also help comply with the standards for “Buy American” set-asides in conjunction with U.S. government purchases. Our ISO status certifies our management system, manufacturing process, service, and documentation procedures for quality assurance. We also have products that meet FDA requirements for direct food contact, which can open agricultural and food service opportunities.


	ADVANCED SALES TECHNIQUES
	EASE OF USE
	Rubber band users prioritize efficiency, reliability, durability and ease of use. Carpal Tunnel and other hand/wrist ailments can be directly linked with the repetitive motions of manual band application. Bands with a softer stretch, like Pale Crepe Gold and Sterling, can help minimize workers compensation expenses caused by repetitive banding. These bands put less stress on the hands and wrist and therefore can reduce the risk of Carpal Tunnel Syndrome or other trauma disorders. Greater elasticity also means less breakage. A rubber band user can obtain significant value from a superior quality band vs. a lower quality band which has a 10% breakage rate.

	RIGHT RUBBER BAND FOR THE RIGHT USE
	It is helpful to consider that you are not selling a rubber band. You are selling an application – the right band for the right use. Once you know the use, it is important to know whether the client is currently using a competitor’s band and if so, the size, color and count per pound of the band. Other considerations include:
	What is the measurement of the object the band is meant to go around?
	How tight or soft does the customer need the hold to be?
	Is this a onetime need or will this be ongoing business? If ongoing, get forecasts of how much, how often.
	Order quantities and packaging preferences for boxes, bags, bulk, etc.

	BILL FOR VALUE
	Why would clients pay more for quality rubber bands when “other” bands are available from elsewhere at a lower price? Because, by implementing these advanced sales techniques, you will increase the customer’s perceived value. Don’t cheat yourself, or your customer, by charging less than the value of the products. A higher count per pound often relates to a better value per band vs. a competitor’s band. Couple this with the fact that many users can often “drop back a size” to a smaller band with an even higher count per pound due to superior elasticity and your client begins to see an even greater value. There will always be someone willing to offer bands for cheaper. So, tying these issues directly back to your customer's pain points is the only way to break your clients out of the commodity mind set. All rubber bands are not created equal.

	IF YOU BUY RUBBER BANDS, THERE IS SOMETHING YOU SHOULD KNOW...
	I'M SAVING MONEY BY PAYING 0.25 LESS PER POUND FOR THE IMPORT BAND. WHY WOULD IT PAY FOR ME TO BUY QUALITY?
	A POUND OF RUBBER BANDS IS A POUND OF RUBBER BANDS. WHAT'S THE DIFFERENCE?
	WHO CARES ABOUT THE COUNT PER POUND? I JUST WANT TO SAVE MONEY ON MY RUBBER BANDS.

	CUSTOM BANDS
	IS YOUR CUSTOMER USING A BAND FOR THE INTENDED USE NOW?
	WHAT IS THE APPLICATION AND WHAT TYPE OF STRETCH IS REQUIRED?
	WHAT IS THE DIMENSION AND CIRCUMFERENCE OF THE BANDED OBJECT?
	DOES THE CUSTOMER NEED A SPECIFIC COLOR OR COLORS?
	DOES YOUR CUSTOMER REQUIRE EITHER NATURAL LATEX RUBBER OR SYNTHETIC (NON-LATEX) RUBBER?
	WHAT IS THE EXPECTED ORDER QUANTITY (EACHES, POUNDS, KILOGRAMS, LINEAR FEET, ETC.)
	HOW ARE THESE BANDS TO BE PACKAGED? (BOXES, POLY BAGS, BULK, ETC.)
	IS THIS A ONE-TIME NEED OR WILL THIS BE ONGOING BUSINESS?
	HOW TO WIN NEW RUBBER BAND ACCOUNTS

	INTRO
	Acquiring a new customer costs 25 times more than retaining a current one. The best way to boost profits immediately and in the long term is to make sure and present Alliance Rubber Bands to the customers you already have. Here are the best practices to help you retain and win the rubber band business.
	EXISTING ACCOUNTS
	Every company uses rubber bands and they’re not all for office use. Once you have established your client’s needs, address other ways you can grow their business. Facility and maintenance, packaging, healthcare, shipping and receiving, food service, produce and floral, Jan/San, ad specialty, dry cleaning and laundry services  are just a few of the other segments using rubber bands.

	SPECIALIZE IN YOUR TARGET MARKETS
	Traditional opportunities for rubber band sales have declined, leaving distributors looking to other markets with unique requirements and needs. Bring your customers new ideas. Are there areas where the original scope isn’t the optimal solution? Do you see opportunities to take their rubber band program to a higher level with custom pantone color matching, imprinting, non-latex formulations, etc? Your clients are looking to you to be the rubber band expert – by bringing new ideas to the table, you’ll boost their perception of value.

	FOCUS ON YOUR PROSPECTS BIGGEST CHALLENGE
	When you have your prospect talking about their business challenges, objectives and outcomes, it puts you in a position of strength and control in that individual selling situation. Many prospects may object on the basis of price per pound, but what good is a cheaper price if they are receiving a lesser count per pound, with higher breakage, sub-standard service and lower quality? In most cases, Alliance’s superior process and formulations allow you to offer a smaller band than the competition for the same application. This results in a higher yield per pound and a lower cost per band for the customer.


	HOW TO WIN NEW RUBBER BAND ACCOUNTS
	PARTNER WITH THE BEST IN CLASS MANUFACTURER
	You know your ability to provide great products depends in part on the quality of the manufacturer. Your prospects know this too. By partnering with a best-in-class rubber band manufacturer, you demonstrate to prospects that you provide superior products. This is especially important in industries with high standards for quality. For instance, Alliance helped to set the federal specification AA-131-B  for size, count, length, strength, elongation and set.

	COMMUNICATE COMPETITIVE ADVANTAGE
	This may sound obvious, but if you provide superior products, have a highly reputable manufacturing partner, and can meet your customers’ needs better than others, make sure your prospects know about it. Today’s market is highly competitive, and unfortunately, a lot of competition comes from low cost import products from China and Thailand that are engaged in unfair trade practices. But a race to the bottom pricing strategy is not a sustainable business model. It will put a pinch on you, your staff and your operations. Instead, grow your business with these strategies without discounting prices.

	GUARANTEE
	Finally, make it easier for prospects to say “yes.” One way to do this is to communicate that your rubber bands are manufactured by a company that stands behind its products. This will help you move out of the commodity category and into the value-added category and it won’t cost you anything at all.
	WHAT A PARTNERSHIP  WITH ALLIANCE PROVIDES
	INNOVATION MILESTONES
	1923
	1944
	1957
	1969
	1986
	1988
	1993
	1998
	2012
	2013
	2016
	2018
	2019
	2020
	2021
	2022
	2023


	A STRONG MANUFACTURING HISTORY
	Since the arrival of the Alliance Rubber Band in 1923, these simple stretchy loops of rubber have become a ubiquitous mainstay in offices, homes, schools, and everywhere in between. A true American success story, Alliance Rubber Company owes its beginning to the ingenuity of one man - William H. Spencer, who left his Franklin, Kentucky home in 1904 at the age of 13. Traveling by rail to seek adventure, he found himself in Alliance, Ohio in 1917 with less than $3, and began working for the Pennsylvania Railroad. Six years later, on March 7, 1923, he obtained a few Goodyear inner tubes and cut the bands by hand in his basement where he founded Alliance Rubber Company. After almost a century, Alliance is still a family-owned business with a rich and distinctive heritage. What started as a simple, practical, and reliable solution for everyday life has been transformed into a multi-faceted collection of products and tools designed for “Holding Your World Together.”


	INTRO
	Alliance is a Woman Owned Small Business, ISO Certified, Arkansas-based business headquartered in Hot Springs, Arkansas with a diverse workforce that provides faster lead times that won’t complicate supply chains or require burdensome inventory investments. Our quality is known worldwide with distributors in over 60 countries. Customers of our products enjoy fresher stock, faster service, better fill rate, and consistent top quality. Partner with Alliance Rubber Company and get these valuable benefits.
	COMMITMENT TO QUALITY
	Alliance Rubber is an ISO certified manufacturer providing innovative, quality products at competitive prices and we support what we sell with exceptional customer service. We provide opportunities for empowerment and self-improvement in a safe working environment for our team members.

	OUR CULTURE
	We value our people and customers before profits. Many companies show a keen interest in quarterly earnings and view their people as head-counts. We believe in nurturing and training our team members, and 95% of our managers have been promoted from entry-level positions. We are committed to improving the lives and opportunities of our team members. Our corporate culture values teamwork, collaboration, accountability, honesty, integrity, loyalty, fairness, and personal growth.  We treat our distributor network well. Distributors who feel valued, work harder and stay around longer, which is why we have enjoyed such long-lasting success.

	OUR COMMITMENT TO U.S. MANUFACTURING
	In late 2017, Alliance Rubber Company petitioned the federal government to penalize foreign rubber band makers who sell their products in the United States for far less than the normal value set by U.S. trade laws. Tariffs were subsequently levied against China and Thailand in response to the “dumping” of cheap, and often inferior rubber bands. Since 1923, we have fought hard to maintain our competitive advantage. We are unapologetic in our pursuit to create a level playing field on which US Manufacturers can compete.


	WHAT A PARTNERSHIP  WITH ALLIANCE PROVIDES
	FAMOUS RUBBER BANDS
	The Brites® Pic-Pac adorns Tommy Lee Jones' desk in the movie "The Fugitive."
	In the movie "Memphis Belle," the airman has a trusted rubber band.
	Neil Armstrong, the first man on the moon, secured his gear with Alliance Rubber bands.
	The movie "Wall Street: Money Never Sleeps" shows File Bands holding Michael Douglas' files together when he leaves prison.
	In the movie "Lone Survivor" you will frequently see our crepe parachute bands used by the Seals on their LBE - Load Bearing Equipment - around their shoulders and upper body to silence and secure their gear.
	CLICK ON THE LINK FOR MORE INFORMATION:
	DISTRIBUTOR LOCATOR
	CLICK HERE


	INDUSTRY EXPERTS
	In many industries, like healthcare and food service, compliance isn’t a nice-to-have, it’s an absolute must. The FDA can hand out big penalties on products that are mislabeled as “compliant with food contact standards” or miscategorized as “latex free.” These are just two examples among many. Alliance is an expert on these and other complex compliance requirements, such as Prop 65, and we can easily provide the necessary documentation for your customer’s records.

	SOCIAL RESPONSIBILITY
	Corporate social responsibility has emerged as a major factor influencing consumer purchases, employment decisions, and more. Alliance Rubber Company takes its responsibility in the local, national, and global community very seriously. We have an obligation to our neighbors, our coworkers, our children, and ourselves to leave the earth in the best condition possible. Being environmentally conscientious, coupled with our efforts to reduce water and chemical usage and save energy, position us as the world leader in socially responsible rubber band manufacturing.

	SUPERIOR MANUFACTURING CAPABILITIES
	Alliance quality control standards can ensure up to a 750% elongation before reaching the breakpoint. Alliance’s high rubber content, along with superior manufacturing methods and rubber band formulations, add extra protection from normal wear and tear.

	REFERRAL PROGRAM
	Referrals are likely the second most effective source of growing your rubber band business. This is why Alliance offers a referral program and online distributor locator to help funnel interest to our distributor network. Alliance Rubber Company does not sell direct to consumers and instead relies on the extensive and knowledgeable network of our Business Partners.
	WHAT A PARTNERSHIP  WITH ALLIANCE PROVIDES
	CLICK ON THESE LINKS FOR MORE INFORMATION:
	TRAINING / SALES COLLATERAL
	CLICK HERE
	A+ CONTENT
	CLICK HERE
	CUSTOM MATERIALS
	CLICK HERE

	SAMPLING
	There’s nothing that works better than product sampling to help consumers better understand our products. It is a powerful first step in getting a consumer to try our bands for the first time or switch from a competitor. It can also be your first step in creating an emotional connection between your company and your prospect. Alliance produces 400 standard and 4,000 custom bands. Our sales staff welcomes the opportunity to provide samples and assist you with determining the best band to meet your customer’s needs.

	ONGOING TRAINING AND SALES COLLATERAL
	Training and sales collateral  fulfill two key roles. It can build your brand as a distributor and provide answers to the client’s questions. Alliance offers A+ content, high-quality images, and video to use on your e-commerce websites that will optimize your website for rubber-band-related searches and help you capture more online sales. More than 60% of buyers start their vendor search online. Take charge of your digital presence so that the first impression you make is a good one. Alliance also provides sell sheets, links, images, data sheets, etc. that can be customized with your company’s contact information. We gladly offer in-person or teleconference training for your entire sales team. Call your regional rep today.

	GET IN TOUCH
	If you’d like to know more about conquering the challenges affecting your rubber bands business and how to thrive in today’s marketplace, please get in touch. We’re here to help.

	LOCATE A REP
	HOLDING YOUR WORLD TOGETHER


	SINCE 1923
	ISO
	ISO
	RUBBERBAND.COM
	Visit www.rubberband.com/dealers-distributors/sales-reps-regions

	ADDRESS:
	PHONE:
	Local: 501.262.2700 Toll Free: 800.626.5940
	210 Carpenter Dam Rd.  Hot Springs, AR 71901

	WEBSITES:
	www.RubberBand.com   www.LigasdeHule.com www.ARCOSilicone.com www.AdBands.com


	SIZE CHART
	STANDARD LINE SPECIFICATIONS CHART*
	Approximate Rubber Band Count Per Pound (CPP) For Natural Crepe Color
	ASSORTED SIZES
	117A
	117B

	ULTIMATE ELONGATION
	PERMANENT SET
	SPECIFIC GRAVITY
	DUROMETER
	Size #
	Length
	Width
	Pale Crepe Gold
	Sterling
	Advantage
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	N/A
	775%
	750%
	700%
	7%
	10%
	13%
	.99
	1.12
	1.26
	DEFINITIONS:


	PALE CREPE GOLD
	RUBBER BANDS

	STERLING
	RUBBER BANDS

	ADVANTAGE
	RUBBER BANDS


	STANDARD ITEMS
	ACTUAL SIZE
	CUT WIDTH
	FLAT LENGTH

	CHOOSING THE PROPER SIZE
	Have you already found the perfect band, but aren't sure of the exact size? Or, do you already know the measurements, but are unsure of the item number? Use the sizing chart below! Just lay the flattened band across the yellow rectangles until you find the one that matches.
	HOW TO MEASURE
	There are several hundred commonly used rubber band sizes with three dimensions to consider when measuring.
	THE FLAT LENGTH
	Measured by pinching two ends of the band together on a flat surface. The measurement from end to end equals the flat length.
	2. THE CUT WIDTH
	This is the measurement across the band perpendicular to the flat length. The wider the cut width the tighter the hold.

	3. WALL THICKNESS
	Measured by placing your thumb inside the band and pinching the portion between your thumb and forefinger. This is usually measured with a Starrett Gauge.

	BAND WIDTHS
	BAND  LENGTHS
	7/8"
	1      "
	1/16"
	1/8"
	1/4"
	3/8"
	1/2"
	5/8"
	3/4"
	1      "
	1      "
	2 "

	PRO TIP:
	Ask your Alliance Representative if a standard size in a softer-stretch compound could meet the same needs!
	2       "
	3  "

	DON'T SEE THE SIZE YOU NEED?
	If you're in need of a specific size not listed among these standard items, we offer a variety of custom sizes
	3       "
	4  "
	5  "
	7  "


	CHOOSING THE PROPER COMPOUND
	We have a wide array of items available as standard products. Sometimes, however, there is a need for a band that can go above and beyond those standard products. Such as bands for those with latex allergies or bands to withstand extreme temperatures. If that's the case, your first step is to determine the proper compound.
	COMPOUNDS
	ATTRIBUTES
	IDEAL FOR
	COLOR
	PALE CREPE GOLD
	STERLING
	ADVANTAGE
	NON-LATEX
	NON-LATEX ANTIMICROBIAL
	X-TREME EPDM
	FLEX
	STANDARD SILICONE
	CUSTOM SILICONE


	ALLIANCE RUBBER COMPANY
	P: 800.626.5940 | 501.262.2700 www.RUBBERBAND.com | sales@alliance-rubber.com


